My Portfolio

Hil I'm Arjun and here are
some of the projects | have
worked on over the past few
months...

These projects are from my
time working on enterprise
applications as an associate
UX designer at a major
Indian multinational IT
company*

* Name of company cannot be disclosed due to confidentiality reasons; company name, application names and logos have been blurred or renamed.




Background Verification Tool*

Project Details UX Research

> Project Type - Revamp & Heuristic Evaluation

(@ Application type - Web app & User flow charts (Scenario-based)
(» Department - Human Resources & User Interviews

(@ Users ~ 350 users/day & Wireframes

(» Use - The HR department uses this portal to

verify, and approve/reject candidates'’
applications by conducting a background
check on their uploaded documents.

*The visual design of this project was put on hold after the research phase was completed.



xisting Portal

Welcome # My Favortes Quick Links »

Home Recruiter View Smart Recruit

Welcome to the Smart Verify System L |
You are logged in as: Recruiter

Below given is the Summary Report

Status Action
Document Uploaded - Pending with Recruiter View Details

Submitted by Vendor - Pending With Recruiter View Details

Document Insufficient - Pending with Candidate View Details

Submitted by Recruiter - Pending with Initiator View Details

Pending For BGV Initiation - Offer Release Pending View Delails

—i

Submitted by Initiator - Pending with Recruiter View Details
Pending for BGV Initiation

Submitted by Initiator - Pending With Vendor

BO rl N g, 0 Utd ated Submitted by Vendor - Pending With Initiator
d a S h boa rd Wlt h BGV Insufficient - Pending With Initiator

Submitted by Recruiter - Pending with BGV Council

nO prIOrItlsathﬂ Of Approved by BGV Council - Pending with Recruiter
| nfo rm atIO N to Rejected by BGV Council - Pending with Recruiter

. . Referback by BGV Council - Pending with Recruiter
h I g h l I g ht u rg € nt BGV - WIP - Pending with Supplier
ta S kS . BGV Submitted by Supplier - Pending with Initiator
Pending for BGV Initiation(BSERV EO0 Employee)

View Details

View Details

-Vlew Details

View Details

View Details

View Details

View Details
View Details

View Details

View Details

= B (== T (O o T Y = O (Y = B = T I = O (O = = O - R ==

View Details

View Details

i
b

BGV Not initiated-Resume upload pending

View Details

o

BGV Not Initiated. Multiple package available




Existing Portal

Intiator = Initiator View

Fa

Type O Pre Joining © Post Joining @ Existing
ciy CT—3

From: | |_“| Clear To: |

FO

| Actian Corporation

Joining Date :

BGVID:
Entity Wise :

Total Records: 1

Joining BGV
BGVID Type Name Date Initiated On
APPS&- 30 Nov

ChennalpyiepGl 2020

Band City Org Unit

2012449 Existing ?;g%?%%gkataparameswararao -

) Mark the check box in case of TP/RE Band And Geo Entity While closing the case

Status

Submitted by Vendor -
07 Feb 2023 penging With Initiator

Record Status :

Report Status :
Employee Code:

Separate multiple employee codes with comma(,)

Employee Name:

HR Name

DEVADATH
GOWDA(40176180)

PMO Name

Irudhaya Samy
V(51645676)

Welcome - -

# My Favorites Quick Links = Logout

Home Initiator» | Non SAPID BGV View | BSERV/Infra BGV Reports = BGV Record Finder

| ALL(View Only)
[ALL v

Acknowledged By Report
Vendor Status

BGV

Company Code Details

Vendor

(1000) g Puhbridge - Yes ® A View

EAStatus

Cluttered Ul with too many

columns in the table causing the
user to horizontal scroll.



Existing Portal

(= LN R = W

P O O r C h O I C e Of | Employment 2 - Overseas
C O I O u r Required Checks:: Document Specification: - : Self Declaration Check: Bankruptcy Check - India: Bankruptcy Check - Global: OFAC Check: Suspected Terrorist screening: Identity Check: Cibil Check - India: Database Check - Global: Database Check - India: FDA
Debarment Database Search: Web & Media Check

re S u Itl n g I n J Education 4- Post Graduation(India) v 'Education 3-Graduation(India (J Education 2-12th U Education 1-10th
d iffi C u |ty i n () Gap in Employment History () Reference Check - 1 (India) [ Reference Check - 2 (India) [ Reference Check - 3 (India)
(J Criminality Watch List [ Drug Test - 5 Panel ([ Drug Test - 7 Panel [ Drug Test - 8 Panel

re a d I n g teXt . |.": Drug Test - 9 Panel CJ Drug Test - 10 Panel OJ Drug Test - 12 Panel (India) OJ Database Check - India

Database Cl () web & Media Check [J v validation L_J Identity Check - 1 Passport (India)
. Identity Check - 1 PAN (India) O Identity Check - 1 Driving License (India) O FDA Debarment Database Search O UAN/bank statement/Form 16
() Cibil Check - India () Global Compliance and Sanctions database [ National Sex Offender Registry [ Identity Check - 1 Aadhar Card (India)
O Drug Test - 6 Panel U Gsa Uoic O Identity Check - 1 Voter ID Card (India)

LJ OFAC Check U Directorship And Media Check U Right to work U Self-declaration(ExtermalDirectorshipAndPositions)
| Verify Checks |

* M u | ti p | e C TA Verification Report from Vendor or from BGV team

Vendor Name Remarks

b U tto n S Prema(TPA036) | ADDITIONAL
C O n f U S e * Vendor Name will be blank for TP and RE band Candidates.

QC team remarks ~

n OV i C e u S e rS Remarks | | .
dS tO W h at t h e Send Communication *

File | Choose File | No file chosen / * ® Bevcounci O HR O Vendor

order of )
aCtiOnS ShOUld | Send |[Close]

Stop\Close BGV Verification

be (Se e File* [| Choose File | No file chosen / * Status” —Select—- v |
Reason” --Select--
arrows). \

| Submit || Close |




Heuristic Evaluation

Visibility of System Status

The system should always keep users informed
about what’s going on through appropriate
feedback within a reasonable time frame.

Match Between System and the Real World

The system should speak the users language with
words, phrases, and concepts familiar to the user,
rather than system-oriented terms. Follow real world
conventions making information appear in a natural
and logical order.

Issues

. The dashboard does not differentiate BGV

cases in terms of importance or urgency -
overdue cases and new cases are not
segregated.

Issues

. CTA buttons all have the same design. For

N

example, the button to “Accept” and “Reject
are styled the same way same colour, size,
etc).

. There is the option of sending a

communication to the “BGV Council” even
though currently there is no such role on the
portal.

. Mischaracterised menu items: “View Report”

should be under the “Reports” menu item,
not some other item.

—|i=]—

Recommendations

1. It should show cases grouped according to

urgency, for example - “Pending Cases”,

“New Cases”, “Ageing Cases” to help the
user differentiate.

Recommendations

. Depending on the action (Primary,

secondary, accept/reject etc), button styles
should vary in accordance with industry best
practices to avoid user errors.

. Only include actions that are possible on the

portal in order to not waste the user’s time.

. Links should be placed where users expect

to find them.
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Heuristic Evaluation

User Control and Freedom Issues Recommendations

Users often perform actions by mistake. They . Most users’ first action is to login and visit the . Since the “view” page is the first place users
need a clearly marked "emergency exit" to leave “view"” page in order to enter BGV IDs in the always go to, place the BGV ID search bar and
the unwanted action without having to go BGV ID filter to conduct their tasks. This page is filters on the dashboard to reduce clicks and
through an extended process. a click away (in some cases two clicks) instead page loading time for the user.

of being up-front.

. There is no “undo” feature. . An “undo” option should be enabled for up to 1-2
minutes after taking an action since mistakes on
this portal have serious consequences.

Consistency and Standards Issues Recommendations

Users should not have to wonder whether . Some buttons have the same actions but have . Standardise names of CTA buttons.

different words, situations, or actions mean the different names (for ex - “Submit to Vendor”

same thing. Follow platform and industry and “Send to Recruiter”).

conventions.

. Some CTAs are entirely misleading - On one . Correct and accurate terminology should be

page for the “Screener” role, the button named used that inform the user exactly what action
“Submit to Vendor” actually sends the case to the button will perform.
the Initiator.




Heuristic Evaluation

Error Prevention

Either eliminate error-prone conditions,
or check for them and present users
with a confirmation option before they
commit to the action.

Recognition Rather than Recall

Minimize the user's memory load by
making elements, actions, and options
visible. The user should not have to
remember information from one part of
the interface to another. Information
required to use the design (e.q. field
labels or menu items) should be visible
or easily retrievable when needed.

Issues

. For some actions it is unclear if clicking on a

button will be the last step before the action is
taken or if there will be a confirmation popup
after.

. For many roles there are actionable sections

which they never use but are still shown on the
page. The buttons in these sections are also
active, which can cause confusion for novice
users and lead to unintended actions.

Issues

. All communication is effectively done over email

"

since the portal’s “remarks” features have too
many bugs. This forces users to constantly to-
and-fro between their emails and the portal to
proceed with their tasks.

—|i=]—

Recommendations

. Ensure that for all critical actions there is a

confirmation popup saying “Are you sure...?”
“Yes” or “No”.

. Only actions that are relevant to the user’s tasks

must be shown in their active state.

Recommendations

. The “remarks” feature should be improved to

allow users to communication over the portal,
thereby enabling users to easily view all
correspondence on the same page as the one
on which they will be taking actions on.




Heuristic Evaluation

Recognition Rather than Recall

Minimize the user's memory load by
making elements, actions, and options
visible. The user should not have to
remember information from one part of
the interface to another. Information
required to use the design (e.q. field
labels or menu items) should be visible
or easily retrievable when needed.

Flexibility and Efficiency of Use

Shortcuts — hidden from novice users —
may speed up the interaction for the
expert user so that the design can cater
to both inexperienced and experienced
users. Allow users to tailor frequent
actions.

Issues

2. All communication is done over email since the
portal’s “remarks” feature is too limiting. This forces
users to constantly to-and-fro between their
emails and the portal to proceed with their tasks.

. In the case of one role, users have to log in as an
Initiator to view the information they need to
complete their tasks. This bac and forth between
windows takes up a lot of a user’s time.

Issues

. The portal has a heavy use of popup windows where
further actions take place (attaching documents,
submitting applications etc). This increases the steps
a user has to take since the user must take actions on
all windows.

. There aren’t enough filter options for the user to
view exactly what they want to; data tables do
not have sorting options.
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Recommendations

2. The "remarks” feature should be improved to allow
users to communication over the portal, thereby
enabling users to easily view all correspondence
on the same page as their actionables.

. Users of that particular role should have access to
all relevant information in their login without having
to constantly switch roles.

Recommendations

1. Have all actionables on one page, eliminating the
use of popup windows.

2. Users should be able to easily add and remove
applied filters, sort data, and save applied filters
as templates for future use.




Heuristic Evaluation

Flexibility and Efficiency of Use

Shortcuts may speed up the interaction for the
expert user so that the design can cater to
both inexperienced and experienced users.
Allow users to tailor frequent actions.

Aesthetic and Minimalist Design

Interfaces should not contain information
that is irrelevant or rarely needed. Every
extra unit of information in an interface
competes with the relevant units of
information and diminishes their relative
Visibility.

Help and Documentation

It may be necessary to provide
documentation to help users understand
how to complete their tasks.

Issues

3. Users avoid leaving remarks on the portal

because of the restricted word limit, no special
characters allowed, and the lack of text styling
options.

Issues

. The dashboards are data heavy and show a lot

of information at once.

. Data tables have too many columns causing

horizontal scroll.

. The Filters take up too much space on the first

fold.

Issues

. There is no help or documentation on the

portal.
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Recommendations

. Increase the word limit, allow special characters and

introduce text formatting features (Bold, italic,
highlighter, etc) to improve the quality of
communication.

Recommendations

. Only show relevant data up-front and introduce

data visualisation to make data consumption easier.

. Remove unimportant columns or hide them in

an ellipsis to view on demand.

. Split the search into “basic” and “advanced” but also

give the user the flexibility to apply more filters.

Recommendations

. Include a user manual, FAQ, a chatbot, and contact

details for the point of contact that can assist them.
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User Interviews

98(3 21 users | 14 roles | [ Remote interviews

Key Metrics Key Pain Points

> 90 pain points identified. , , ,
&) The portal is slow and sessions time out very soon.

> 19 user suggestions recorded. , ,
) Cluttered; many users complained about multiple redundant pages

95% of users had something negative to say about the platform. and links dotted over the portal.

(©) 28% of users had something positive to say about the platform. ®) The portal lacks some important documents that the HR team have
to retrieve from the candidate over email.

) Cannot access important BGV reports while connected to a VPN.

Ratings

(%) Outdated Ul - not pleasing to the eye.

&) Keeping track of correspondences over mail for multiple

Ease of performing tasks on the portal ) ) )
candidates and their attached documents is cumbersome.

Speed of the portal

Look and feel of the portal




Clean and simple basic search

Wi refra mes with just one input - BGV ID.

Search

Clear categorisation of cases ieiator Vemdor Reeruiter
along with the number of cases i with Thiviate 6 S
pending with the various BGV
Teams

Green Team Amber Team Insuf Team

25

Submitted by Vendor - Pending with Initiator

[Insert graph]




Wireframes

Advanced search with more

filter options on demand.
Search

Employee Code Employee Hame

Type Record Status

@ rre-Joining Post-Joining Existing o

Search

Key metrics/
Initiator Vendor Recruiter h|gh||ghts
Pending with Initiator (65) Pending with Recruiter (15) SeCthn
Recruiter fOr user
15 motivation
and info

en Team

25

Post Joining Existing . Submitted by Imitiator - Pending with Recruiter -ij- e
! New BGV cases initiated 72

Document Upleaded - Pending with Recruiter
Submitted by Vendor - Pending with Imitiator

Submitted by Vendor - Pending with Recruiter

Approved by BGY Council - Pending with Recruiter

@ Cleared for post-BGV 41

Rejected by BGY Council - Pending with Recruiter

[Insert graph]
Referback to BCV Council - Pending with Recruiter

A Ageing Cases 3
BGY Mot Initiated - Resume Upleoad Pending

VIEW ALL TAKE ACTION




Wireframes

Multi search
allows user
to search for
more than
one ID at a
time

#A / Initiator View

Employee Code

Your Selections

BGV ID 265845 X 265846 X 265847 X  Clear

Total Records: 3
BGV ID Candidate Name Verification Type Package Name
265845 Shantanu Bhatia (1653856) Pre-Joining
265846 Bhavya Singh (1289523) Post-Joining

265847 Rohan Sethi (1842978) Pre-Joining

Joining Date

B3-Mar-2623

B83-Mar-2823

B3-Mar-2823

BGV Initiated On

12-Feb-2623

88-Feb-2823

18-Feb-20623

Report

Vendor

Aut View Case History @

Authbridge-Anish

Authbridge-Anish

User can find a
BGV’s case
history which
has all past
communication
and transactions
just one click
away.



A one-stop-shop for all
candidate related
information. No more having
to have 3 windows open -
Joining form, Do Not Hire
list, and MRL list all fetched
from different portals and
data repositories on one

page.

Type! Ungergradueate
Sub Type: BEAR Tech (Hoos)

Digeipline: Me<handsal Inatitutat
Engimssring Colleps

Wireframes

265845 |Shantanu Bhatia (1653856)

S1andard

Joining Form

+ Personal Details

Tirlm First Mamw

Mr rigresh

. ID Proof

I Typs

PAN Card

. Address Details - Last 7 Years

Adilress

Mt (F LT mumber: |

Area/Llesatisn/Aparomort (SEreat: VR NACAR, HORATTUR

Cicy: CHEMNGT

biscrdet: CHENNAT

Copntry B State: Infiz, Tomil Noou
Paoctal Code: AAFPEXS

- S0F Remarks
Fram | de/mmf wyyyh
40/84/2820
. Employment Details

Emplojyar & Codusorg Addrecs

Goneentrdx Pet Lod

. Education Detailc

Type Courzs Detells

Undwe rskEy

Locat ton: €hennal

Tourtrr: Tmilis

. Reference Details

Fog1Tion Held

Refer back Jeining Form te Candidate?

Univeresdty : Anna

pote of Bireh

ZX - Jan 1999

Becunsnt 10 Muwber

CTARKI 7 438

Resldence Typs

EnTed

To (dd/mmfyyyy)

23, 05/2020

Emplioyeoe Coda Ranager (A Datailc Current Conpany

Wk Hame: Anard

Ticle

ConLact

B1ERETER1G

Enail ID

AnangiPradage Conzantrl

1.com

SEoll MuEnbeEr Farion

13454623 B1 Albg 215 - 0@ Apr 2820

Comtoet Nimbor Felatinnship

BETAOHETER Coy L Risie) inin

BoOfCs &Y Form | dodmn ma Fo |'-||i Cv

Tnitiator Yiow / Candidate Details

265845 |Shantanuy Bhatia (1653

Standord

- BGY Documents (18)

Education
Doounent Type
Gradustlon

Post Gradustion

12th Standard

Professional
Docunsnt Type
Relipving Lelter

Offer Letter

=== ===

Concoe T Munber

=

TSRS AR1E
]

|
Attashnent

B | ol

Chack Typw

Darebuce
Respandsnt Fetails
Idantaty - PAN
Mabile Mo : G3611B1766

Relotion: Heighbour Griminal Courk -

. Reports

Pre-Joining
e thvity

Searchang for a Job

Yae

Enter Coaments

QC Team Remarks

Righeet OQuslificeTian Gnlpct Remaon far Refer Back

Yes

Ta

Initiator

856

Chech Required

Cheak Aegquired

Country
Ipdia

In

Communication History

¥

¥

¥

¥

¥

Duration for Criminal Court,

dia

Report Type Report Status

* Stop or Close BGV Verification?

Document Code
EAP-55

EMP-AL

Sode

Submltied fin

B3 Jul 2823

FFA the Pre-Joining repoart

Uploaded On
29 Jun Z872

29 Jun 2023

EEE = ==

Benerts |E.l:'-!..:'n:! e | dolaing Form|Cy

Download ALL

Attachment
Cown Load

D Do

ALbsement
Download

Down Load

(U—|
I

Address, & Employment

Status

Coaments

Lermn ipzum dolor. .. ses

Dewnload ALE

Attachment

mora Download

Allow Joining? (Pre-BGV Report)

m il
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All necessary documents to
conduct the BGV placed in
one spot for easy access.

Action items placed into a

seperate section to clearly
demarcate the documents
section (top) and the CTAs
(bottom)

Non essential sections put
into accordions and closed
by default to avoid
overwhelming the user with
buttons and action items.



Employee Benefits Website

Project Details

@
@
@
@
@

UX Research

Project Type - Revamp User Interviews

Application type - Website Information Architecture

Department - Human Resources Data Analysis

OERORNORNS

Users ~ 150,000 visits/year Mega Menu Wireframes

Use - The site contains discounts and
exclusive offers and deals on amenities,
healthcare and education services for
employees.




Existing Site

Region : W Contact Us




& I

Accommodations =

NoBroker

Zolostays

Automobiles =
Ace Honda

Audi Car

BMW

Volkswagen

Cabs/Transport =
Quick Ride

Shuttl

Uber

Cosmetics & Fashion
_.;

Bombay Shaving
Company

Forest Essentials
Stylebuddy

Day Care Center —

Near site Day Care
Center

Incampus Day Care
Center

E-Commerce —>

Auric

Noboss by Workstore

Existing Site

Entertainment —

Indian Express

Hospitals & Clinics =

Apollo Home Services
Apollo Hospitals

IVF Bloom

IVF Crysta

IVF Motherhood
Clove Dental
Narayana Hospital
Fortis Hospitals
Yodda Elder Care

Banking & Financial
Services —»

No landing page for sub categories, so sub categories
with no brands under them do not function as links.

HCL Foundation —
My E-Haat

Health and Fitness —
mg
Just Buy Cycles

Fitterfly
Wakefit

Home and Kitchen —

Hamilton Beach
Pots and Pans
The Karpenter

lnsurance —»

Tata AIG General
Insurance Company

Jewellery &
Accessories =

Candere By Kalyan
Jewellers

CHOKORE

Kalyan Jewellers

New Vistas Locations
_}

Lucknow
Madurai
Nagpur
Vijayawada

Home

Amenities
Amenities

On Campus Store —

Convenience Store

On Demand Services
_.}

NoBroker

Online Grocery =

Education

Region ; ==& (ontact Us

Real Estate —

Godrej Properties
Limited

Puravankara Limited

Transportations —»

FSL Interem
Relocations Pvt Ltd

NoBroker

Travel & Booking =

Riya - The travel expert

Sterling Holidays -
Premium resorts

Healthcare

Logout

White Goods —

Godrej Appliances
Hitachi

Panasonic

Philips Grooming
Dell

HP

IFB Industries

LG

Miele Appliances

Samsung
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xisting Site

Confusin
® g

E : “Feedback” button
Looking for a house?

placement - users
Find one, without a broker

NOBROKER com

Amenities, Healthcare, Education

believed this
pertains to
feedback about
this particular
brand, but it is a
general website
feedback button.

Home / Amenities / On Demand Services / NoBroker

About the brand

NoBroker provides a bouguet of other services that include home services, loans, legal services, home interiors, packers & movers, and more.

NoBroker also eliminates the presence of middlemen saving brokerage charges.

e

NOBROKER com

Exclusive 10% off across all NoBroker products and services for HCL Tech employees

Looking for a house? Find one, without a broker.

https:/fbenefitbox.hcl.com/amenities/on-demand-services/nobroker vail 10% disco cross all NaR



Existing Site

(?) How to Apply

Steps to redeem:

e (lick on https://www.nobroker.in/prophub/corporate-partnership/ -requests/

e Choose the service and click on GET NOW. You will get a pop-up b.. Please fill in your details, select the desired services from the drop-
down and click on get now.

e Arepresentative to book the service at a discounted rate.

Festive Offer :
® Offer: offering flat 25% + additional 5% off on Home Painting
* Link to the landing page : https://www.nobroker.in/prophub/corporate-partnership/corporate-painting-offers/
® Validity : 30th Nov'23

&1 Point of Sale

For any query write to: corporaterequests@nobroker.in or reach out to Anurag Rathi at:

Email - anurag.rathi@nobroker.in

Phone number - 7588644444

& Terms and Conditions

Terms and conditions related to the offer if any:




User Interviews

Objectives

1. Understand users’ goals and motivations when visiting the site,
as well as their mental model when visiting similar sites.

2. ldentify user’s pain points and opportunities.

Key Observations

. Most users’ behavior on the site so far has been goal-oriented (ie.
looking for something specific/not browsing).

. Most users do not know about new offers since new offers/brands etc
are mentioned in the weekly mailers, not highlighted on the site itself.

. Most users frequently use global search, a well structured menu, and a
brand repository. They also find trending offers/featured offers
shown on e-commerce homepages as useful.

—|i=]—

5’8(3 7 users | [ Remote interviews

Key Pain Points

) Multiple broken links, outdated offer codes or links.

) Mega Menu is not intuitive: Some sub categories have no brands
listed under them.

) Brand pages are not aesthetically pleasing and have some
confusing information.

) Most users do not go to the site to browse because they find the
site boring and because new offers/brands are not clearly
shown.

&) Currently they get mails about offers from all kinds of interest
areas, even from those which they are not interested in (no
personalisation).
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Information Architecture

Based on the insights gained in the user interviews and having done a heuristic evaluation of
the current site, a site map for the soon to be revamped site was created since there was
going to be a significant impact on the navigation and structure of the site.




EIENGEWAE

1. To analyse the problem tickets that employees raised for this site ove the past 3 months.

Objectives

2. To identify user’s pain points and UX opportunities.

% 140 tickets in total Only 21% related to Insights
brands and products

Due to a lack of user awareness many employees believed they'd be able
to find information about other benefits offered by the company on this

Key Observations site.

Since there was no About Us page or FAQ section, users were not clear as

Most queries were about other benefits that users thought they would to what the scope of the site was.

find on the site such as education, insurance, Shuttle cabs etc. To avoid confusion post the revamp, we decided to address this gap in the
following ways:

Concern Tickets % of total . . . . )
() Integrate our enterprise chatbot which would help in assessing the user’s

Editing dependent details for insurance purposes 39 239 query anc{ dlrgctlng them to the right application if the query is unrelated to
the benefits site,

Brands/ products/ discounts 30 21%
) A helpful message for those who search for benefits unrelated to those

How to book a Shuttle cab 26 19% offered on the site.

Mediclaim policy 21 15% " e 1 : : .

() Introduce a “Your Benefits” page for information related to miscellaneous
Other 31 22% benefits offered on other platforms and channels including links to those
platforms.




Wireframes

Designing the mega menu presented a challenge because of two reasons:

1. Strict business requirements of having a fixed number of categories, sub categories, and brands.
2. Following a consistent menu design as in other internal applications at the organisation.

After conducting market research on mega menu designs used in e-commerce sites, we came up with a few
ideas...

However, soon after a menu design was finalised, there was an abrupt decision by the leadership at the
organisation to make the design of the site using SharePoint Out of the Box, not customised. This meant that
our design was limited to the templates available on Out of the Box which did not have the menu design we

had finalised on. Nonetheless, in order to show the full process the menu options are shown on the following
slides.



Wireframes

Based on UX research, the first concept was based on a
vertical left-side navigation.

| believed vertical navigation would have been the best .:r-f:_'_  ——
option from a UX perspective for the following reasons:’

Education and Learning

Efficient scanning: Users look at the left half of the ESG - HCL Foundation
screen 80% of the time. Additionally, research suggests -
that the human eye has an easier time scanning items () Healthand Fitness

presented in a vertical list than in a horizontal list.

Hospitals and Clinics

Longer list capacity: Vertical navigation allows for a
longer list of categories which increases findability
since users can find what they want up-front rather
than digging deep in secondary and tertiary level
menus.

Personal and Family Benefits
Relocation and Accomodation

Rewards and Recognition

Familiarity: Users are familiar with vertical navigation.
Most commonly used apps like Gmail, Outlook, and §)  Trovel and Commuter Services
many other dashboards tend to use this form of
navigation which means the user faces no learning
curve.

1Laubheimer, Page. “Left-Side Vertical Navigation on Desktop: Scalable, Responsive, and Easy to Scan.” Nielsen Norman Group, 12 May 2021, www.nngroup.com/articles/vertical-nav.



Wireframes

Discounts and Offers

Education and Learning

ESG - HCL Foundation

Technical Certification Internal Career Opportunity
Policy Policy

Health and Fitness

Hospitals and Clinics

Personal and Family Benefits

Relocation and Accomodation

Rewards and Recognition

Life Skill Workshop Strategic School Training 1
Partnership Program

Travel and Commuter Services

Training 2




Wireframes

The second option that | proposed was a three-tiered
mega menu. This option was created to offer a @

completely different perspective to the vertical ._

navigation option to allow the business to decide which COE U0 HCLFoundation  Policy Hub TAG  Training
option they preferred. E——

Amenities Education Employee Engagement

Although this option is more overwhelming and places a

larger cognitive load on the user, this kind of mega menu Dissoantesnd Otfes 2 19th Cafe Convenience Store (Chennai)
offers some useful benefits: AE MBfda Corwenlerce Store-Lusknow)
Education and Learning
Audi Cars Convenience Store (Madurai)
. . ESG - HCL Foundation Auto Lavaado Dell Popular Brands
Brands can be shown up front instead of going to L Dein Elaichi
d nOther page Health and Fitness . Forest Essentials
Barbecue Nation
HeRithiSErnass Beyond Restaurant (Hotel Urban Hermitage) S P
1 1 1 Green Trends
The Space on the right proyldes an opportgnlty to Hospitals and Cinice S -
highlight featured offers with background images that S

help break the monotony of text. Rersonaland Family Benstis BOSE i

IFB Industries

a . Featured Offers
Relocation and Accomodation Brown Bakery Indian Express

Cake Inn
Rewards and Recognition Kalyan Jewellers

Candare (Kalyan Jewellers) See More

Travel and Commuter Services 1
Carz Spa




Final Design

Choose your interest areas. X

Select your interest areas to customize and get recommendations from BenefitBox (Minimum two and Maximum five)

Discounts & Offers " | Hospitals & Clinics | Reward & Recognition
( _',I Education & Learning If | Personal & Family Benefits [_' | Travel & Commuter Services

|| Health & Fitness | Relocation & Accommedation

Continue (04)

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.

Customisation
introduced: First
time users must
choose their
interest areas (can
be edited later).



Final Design

&

Category v Brand v Your benefits Feedback Contact us India

|\ IS

Ept:_'mﬂ

Best DISCOUNT
Deals In — @

Discount

Learn more

Trending offers

Bombay shaving No broker
An exclusive 30% flat discount at a minimum cart value & Exclusive 10% off across all NoBroker products and

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.

New design
conforms to latest
brand guidelines,
and the
homepage is more

engaging.



Final Design

As a result of the last minute
decision to design the site
using SharePoint - Out of the
Box, the final design for the
menu looked like this.

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.

@ |

Category v Brand

Discounts & Offers
Automobiles
Cosmetics & Fashion
E-Commerce
Entertainment

Benefit Card
Home and Kitchen
lewellery and Accessories
New Vistas

White Goods

Education & Learning

Academic Related Portal
Cadre Policy Guidelines

Career quidance program

Coding & Other technologies

Higher Education Policy

Internal Career Opportunity Policy

Life skill workshop

Oinline learnina nlatfarm

Your benefits

Brand index added for users who
prefer browsing through a list of

brands.

O Search

Feedback Contactus

Hospitals & Clinics
Hospitals & Clinics

New Vistas

Health and Fithess

Employee Engagement 3
Employee Engagement 4

HCL Sponsored Health Services
Medical Insurance

Value Added Services

Well Bees

Wellbeing

Personal & Family Benefits
Benefits

Company Car Benefits

Day Care Center

Employee Engagement 1
Employee Engagement 2

Employee Insurances

India

Relocation & Accommodation

Accommodation
Accommodation Policy

Cab / Transportation

Domestic Transfer / Relocation
Real Estate

Reloaction Policy for New Employees

Reward & Recogniticon
Lead Generation
Referral

Xtra Miles

Travel & Commuter Services
Benefits

Company Car Benefits

Day Care Center

Employee Engagement 1
Employee Engagement 2

Employee Insurances

| i=]—
Users can search for specific brands

and categories, as well as view
offers in other company locations.

3est
deals In
Jiscount

No broker

&

L P

ﬁp ecial

DISCOUNT

el

xclusive 10% off across all NoBroker products and



inal Design

Wakefit Dell

= Flat additional 5% discount over and above the website Additional discount ranging from Rs 2000 from 10000
wa e 1k :_' discounts on all the ranges of house hold on laptops
_ products.

Recommendations for you

Jd ICICI Bank

| EP | Sapphira 1))
Offers/brands ,. -

aligned with the 4375 5klg¥"345kL 784989

user's selected | e BT

interest areas are e W A

shown here. The | HOL Tech

user can easily )

customise their

selections if

needed. ~ Benefit Card exclusive
with activation benefits, 5% ca

Discounts and Offers forss Employees and _ul
Dependants from Fortis Hospitals

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.



Final Design

@h.

Category v Brand v Your benefits Feedback Contact us India

& Automobiles

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy text ever since the 1500s, when an unknown
printer tock a galley of type and scrambled it to make a type specimen book. It has survived not only five centuries, but also the leap inte electronic typesetting, remaining

essentially unchanged. It was popularised in the 1960s with the release of Letraset sheets.

Landing pages
designed for sub
categories for a
well rounded user
experience.

Ace Honda Audi Cars
Honda 25% discount Get exclusive 70% off

Get up to 15% discounts

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.



Final Design

O Search

@)_-

Category v Brand Your benefits Feedback Contact us India

Discounts & Offers

Ace Honda o, ; * HL

wrr .

Honda Cars India Ltd. (HCIL) is an automobile manufacturer in India owned by Honda Maotor Company. The company was established
in 1995 with a commitment to provide Honda's latest passenger car models and technologies to the India customers. The company is
a subsidiary of Honda Motor Co. Ltd., Japan.

Ace Honda

Offer Details

Exclusive benefits on Honda new and used cars and services for HCL employees | -

a—— e _:':‘-;I ‘:Il-:-”-
- il 3

T S

1. New Honda Car Sales: 10k additional cash discount from Honua Cars India Ltd

Note: The final designs were done by the Ul designer aligned to the respective project with my support and feedback. The UX research as well as the wireframes were done by me.



